
 

 

SYLLABUS 
 
 
Term:   FALL SEMESTER 2016 
 
Course Number:  MAN 6656 
  
Course Title:   BUSINESS ENVIRONMENT: UNITED STATES 
 
Catalog Description:   
 
This course examines the business environment in the United States, with particular emphasis on inter-
country differences relative to Germany, Poland, and China. Students will learn about historical, political, 
social, environmental and economic factors that influence the business environment in the US. Particular 
attention will be paid to the changing relative economic power of the US resulting from globalization forces. 
The course requires participation in several full-day visits to companies, as well as regular classroom 
instruction.  
 
 
Prerequisite:   Enrollment in the Global MBA Program or permission of the instructor. 
 
 
Instructor: S.K. Paulson 
 
 
Office:  Coggin College of Business Building 42 – Room 3137 
 
 
Office Hours: Wednesday (2:00-4:30 p.m.) 
  Thursday (3:30-6:00 p.m.) 
  And by appointment. 
 
 
Phone/FAX: 904-620-1338/904-620-2782 
 
 
E-mail:  spaulson@unf.edu 
 
 
Required Readings: 
 

 Serwer, Andy (ed.) American Enterprise: A History of Business in America.  Washington, D.C.: 
Smithsonian Institution, 2015.  ISBN: 978-1-58834-496-0 

 

 WebPages for all “Business Visit” firms. 
 

 Items provided in “Course Documents” on the blackboard (“Bb”) site for the course 
https://blackboard.unf.edu/ 

 
 
 
Course Content:  Topics     Weeks 
 
    Business Environment of the U.S.   1.5 
    Business Case Studies and Visits 10.0 
    Relative Influence of U.S. Business   3.5 
    Comprehensive Reflective Essay   1.0 
    Total                    16.0 

https://blackboard.unf.edu/


 

 

 
Course Objectives: 
 
The learner will: 
 
1. Describe the general business environment in the United States. 
 
2. Compare and contrast the specific environments faced by several business and nonprofit organizations 
in the United States. 
 
3. Compare and contrast the factors that continue to influence diverse practices of business and nonprofit 
organizations in the United States.  
 
4. Describe the changing relative economic power of the United States and the implications for future 
business relationships. 
 
5. Describe his or her reflections on business and culture as experienced in the GlobalMBA program. 
 
6. Demonstrate the ability to research and analyze business and nonprofit organizations and present that 
research in a concise engaging format.  
 
7. Become familiar with business and nonprofit organizational practices in the United States by completing 
the STAR program offered by the Coggin College and participating in the GlobalMBA service project. 
  
 
Course Structure: 
 
In this course the core content is focused on the environments and practices of business firms and 
nonprofit organizations in the United States.  The main activity of the course will be to compare and 
contrast the business environments and practices of firms located in the northeast section of Florida.  Each 
student will develop a set of eight points of keen interest around which he/she will examine business 
materials obtained from (1) on line sources and visits to the firms’ physical operations and discussions with 
executives of these firms and (2) discussions with community representatives of business support 
organizations.   
 
 
 
Grading: 
 
A comprehensive reflective essay will make up 20% of the grade.  A business firm case assessment 
project will make up 40% of the grade (the research project final report will contribute 25%, the project final 
report PowerPoint summary will contribute 10% and research project progress reports will contribute 5%).  
The remaining 40% of the grade will be provided by participation in class activities including business 
visits, lectures, unannounced in-class exercises, completion of all STAR requirements, satisfactory posting 
of four diary entries on the Blackboard site for this course and participation in the GlobalMBA Service 
Project.  Full letter grade reduction for late submittal of reports, diary entries or the comprehensive 
reflective essay unless dire emergency situation.  The grading scale is as follows: 
 
       
      92  - 100 = A 
      83  -   91 = B 
      74  -   82 = C 
      65  -   73 = D 
              Less than 65 = F 
 
 
 
 
 



 

 

 
Written 
Communication 
Requirements: 
 
The project requires a written research report of approximately 2,000 words.  The Comprehensive 
Reflective Essay is in the written narrative style. 
 
 
Oral 
Communication 
Requirements: 
 
Experiential exercises and readings-related discussions will require some degree of informal as well as 
formal oral communication. 
 
 
Library 
Assignments: 
 
The project will require references from current business periodicals and research in government 
documents including international databases. 
 
 
Computer 
Applications: 
 
Familiarization with Blackboard, Microsoft Office and internet searching software is required. 
 
 
International 
Coverage: 
 
The underlying theme of the course is comparative: U.S. business environments and practices vis-à-vis 
European and Asian business environments. 
 
 
Environmental and Ethical Issues Covered: 
 
A major required element of all case study analyses is ethical code assessment.  
 
 
Academic Integrity: 
 
All exams and the project are to be your own work; many of the in-class activities require contributing to a 
group effort.  Students are expected to adhere to the "Academic Integrity” policy as provided in the 
University Catalog and the "Academic Integrity Code” as provided in the University of North Florida 
Student Handbook.  In cases of academic integrity violations, faculty actions prescribed in these 
documents will be followed. 
 
 
Students with Disabilities: 
 
Students with disabilities who seek reasonable accommodations in the classroom or other aspects of 
performing their coursework must first register with the UNF Disability Resource Center (DRC) located in 
Building 57, Room 1500.  DRC staff members work with students to obtain required documentation of 
disability and to identify appropriate accommodations as required by applicable disability laws including the 
Americans with Disabilities Act (ADA). After receiving all necessary documentation, the DRC staff 
determines whether a student qualifies for services with the DRC and if so, the accommodations the 



 

 

student requires will be provided.  DRC staff then prepares a letter for the student to provide faculty 
advising them of approved accommodations. For further information, contact the DRC by phone (904) 620-
2769, e-maildrcexams@unf.edu, or visit the DRC website www.unf.edu/drc Military and veteran students 
may need both physical and academic accommodations and may contact the DRC to find further 
information.  Military and veteran students who return from combat exposure may be utilizing the post 9/11 
GI bill to continue postsecondary education goals.  Contact Military and Veterans Resource Center by 
phone (904) 620-2655 or e-mail (mvrc@unf.edu). 
 
 
Assurance of Learning: 
 
Grades and/or test results may be used for program accountability (e.g., AACSB Accreditation) and 
research.  Individual students’ work and grades will not be used or published for research. Only aggregate 
data will be utilized for purposes of research; there will be no intervention or interaction with individuals, 
and the information will not be individually identifiable. 
 
 
Emergency Disruption of Normal Classroom Activities (Continuity of Instruction): 
 
In the event of disruption of normal classroom activities due to an emergency such as hurricane, pandemic 
or other unforeseen event or combination of events, the format of this course may be modified in order to 
enable completion of the course requirements.  In that event, you will be provided an addendum to this 
syllabus that will supersede this version.  It is your responsibility as a student participant to be proactive 
during any emergency to find instructions that the instructor will post on blackboard which you should 
check daily. 
 
 
Religious Observances: 
 
The instructor and the University of North Florida honor a student’s right to observe and practice their 
religious beliefs and where necessary will reasonably accommodate a student’s religious beliefs or 
practices as they pertain to class attendance, work assignments, examinations and major class events.   
The instructor will gladly, and in confidence, excuse or reschedule any of these activities if they interfere 
with a student’s observance of religious beliefs and practices.  Requests for such should be made as early 
in the semester as possible with the instructor. 
 
 
Wall Street Journal: 
 
The Coggin College of Business (CCB) is a Wall Street Journal Partner School.  Each student enrolling in 
one or more Coggin College of Business courses numbered 3000 or higher is assessed a $10 fee during 
each fall and spring semester. The fee is just $10, regardless of how many CCB courses the student 
takes. The fee is assessed at the same time and in the same manner as all other UNF fees, and the 
student pays this fee when he/she pays his other tuition and fees. In return, each student will receive 
access to all of the WSJ's on-line editions (e.g., European, Asian) through the UNF MyWings portal. 
Access to these publications is free during summer terms for students enrolled in these courses. Students 
who already have personal subscriptions can have the WSJ refund those dues. For information on that 
process, as well as more about Coggin’s partnership with the WSJ, please 
visit http://www.unf.edu/coggin/advising/wsj.aspx 
 
 
Course Schedule (next two pages): 

 

https://webaccess.unf.edu/owa/redir.aspx?REF=bLmyD5_S98CqA-d1eOmAZUlcsd5KQFB_d0yfV7UmndZVEj3uIMbTCAFodHRwOi8vd3d3LnVuZi5lZHUvY29nZ2luL2FkdmlzaW5nL3dzai5hc3B4


 

 

 
DATES 
(2016) 

 
MAN6656 U.S. Business Environment 
Course Schedule – Fall Semester 2016 

 
 
August 23 
 

 
Introduction to the course 

 
August 30 

 
Guest Speaker: 

Melinda Santos - Career Coordinator, Career Management Center, 
Coggin College of Business 

 

 
September 6 

 
Business Visits (1:20-5:00) 

Jacksonville Chamber of Commerce 
JaxUSA 

 

 
September 13 

 
Guest Speaker: 

Katie Arroyo – International Trade Specialist, Florida Small Business 
Development Center 
 

Diary Entry #1 Due on Bb 
 

 
September 16 (Note – 
this is a Friday) 
 

 
Boot Camp (9:30-1:30) – U.S. Business Professionals and STAR 

 
September 17 (Note – 
this is a Saturday 
 

 
GlobalMBA Service Project (10:00-12:00) – McCoys Creek Cleanup 

 
September 20 

 
No Class Meeting 

 
September 27 

  
U.S. Business Firm Case Assessment Progress Report #1 Due 
 

 
October 4 

 
Business Visit (1:30-5:00) 

Sally Corporation 
 

Diary Entry #2 Due on Bb 
 

 
October 11 
 

 
Business Visits (10:00-5:00; lunch at Toyota employee cafeteria) 

Jaxport/Seaonus 
Southeast Toyota Distributors 
 

 
October 18 
 

 
Business Visit (11:00-5:00) 

Anheuser-Busch Brewing/Bottling, Jacksonville 
 



 

 

 

 
October 25 

 
Business Visit (10:00 – 5:00) 

PGA Tour Headquarters, St. Augustine 
U.S. Business Firm Case Assessment Progress Report #2 Due 

 
November 1 

 
Diary Entry #3 Due on Bb 
 

 
November 8 

 
Discussion Topic: Merchant & Corporate Eras of U.S. Business 
(Serwer, pages 14-107) 
 

 
November 15 

 
Discussion Topic: Consumer & Global Eras of U.S. Business 
(Serwer pages 108-202) 
 

 
November 22 

 
U.S. Business Firm Case Assessment Report Due on Bb  

 
November 29 
 

 
Diary Entry #4 Due on Bb 

 
December  6 
 

 
Comprehensive Reflective Essay Due on Bb 


